
Tanker Safety Conference in Singapore – 2012 

Managing Partner Ed Ion takes to the podium to give a talk on crisis management  

This year’s Tanker Safety on the 15
 
and 16 October 2012 was held at Orchard Hotel in 

Singapore and organised by our great friends at Riviera Maritime Media (RMM).  

RMM specialises in maritime information, publishing maritime technical journals, supplying 

shipping data and holding related events. Now in its fourth year, the conference attracted a 

large number of stakeholders from around the world. The two days event was helpful for 

those who wanted to know more information about safety in the shipping industry.  

Attendees at this year’s event included representatives from reputable companies like 

Anthony Julien from International Registries, Gavin Chua from Control Risks, Robert 

Spearing from Holman Fenwick Willan and Carsten Ostenfeldt from Thome Ship 

Management. 

The conference was kicked off by Ed Lampert, the senior Editor at RMM, who introduced 

the panel of speakers and himself who spoke about protection of reputation. The first to start 

was our own managing partner, Ed Ion from Helix Media, who spoke on how to protect 

corporate reputations and that in this area; social media played a major role. He also stressed 

there was an absolute need to educate, issue guidelines and follow it.  In addition, early and 

good information is also very important.  

The next three speakers also spoke about how companies can protect themselves if anything 

unfortunate took place in their own companies. For the second segment of the conference, Ed 

shared his ideas and experience on crisis management with the audience. He spoke on how 

internet is now taking over and how news can spread as quickly as four minutes due to social 

media like Twitter and Facebook and how it can help to deliver your news. He also discussed 

how stakeholders were just as important as social media. Moreover, he added that perception 

– how the public see the incident - is very important but is often neglected. 

Ed also stressed that planning is extremely important and not to plan at the very last minute 

because it will not work. He ended his slides on how companies can deal with journalists if 

they call for updates. He repeatedly stressed not to slam down the phone if the journalists call 

to ask about the company which is in trouble. Just tell them that the company has activated its 

emergency response plan and is on the way to the scene of the casualty. Ed also told the 

audience not to delay if anything happened because delay equals failure. Most importantly, 

do not be weak in the company’s response. Answer in strong robust ways so that people will 

be confident about your response. 

At the end of the conference, many asked questions from the floor but Ed managed to answer 

all of them despite his busy schedule.  

 

 



 

 



 

 

 


